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SPECIAL FEATURE 

AUSTRALIA IN THE CONNECTED WORLD 

Australia improves digital ranking 

The ITU has released its annual report on ICT usage around the world. There is a still a 

significant digital divide, but the developing world is improving rapidly. So is Australia. 

Australia has leapt from 15th to 11th position in the International Telecommunications 

Union's annual ‘Measuring the Information Society’ report. 

It is the biggest increase amongst developed economies, but it may not be sustainable, given 

that it was largely based on the FTTP version of the NBN. 

But the real improvements are in the developing world. Usage rates are climbing and costs 

are decreasing. The fastest area of growth is in mobile broadband over smartphones and 

tablet. The report by the ITU – an arm of the United Nations – shows buoyant global 

demand for ICT products and services worldwide, steadily declining prices for both cellular 

and broadband services, and unprecedented growth in 3G uptake. 

By end 2013 there will be 6.8 billion total mobile-cellular subscriptions – almost as many as 

there are people on the planet. An estimated 2.7 billion people will also be connected to the 

Internet – though speeds and prices vary widely, both across and within regions. 

Mobile broadband connections over 3G and 3G+ networks are growing at an average annual 

rate of 40%, equating to 2.1 billion mobile-broadband subscriptions and a global penetration 

rate of almost 30%. Almost half of all people worldwide are now covered by a 3G network. 

The report shows that South Korea leads the world in terms of overall ICT development for 

the third consecutive year, followed closely by the five Scandinavia countries. 

The Netherlands, the United Kingdom, Luxembourg and Hong Kong also rank in the Top Ten. 

Australia improved four places, from 15th to 11th. The US is 17th. 

Australia’s improvement ranks us as one of the ‘most dynamic countries’. The other big 

improvers are developing countries: United Arab Emirates, Lebanon, Barbados, Seychelles, 

Belarus, Costa Rica, Mongolia, Zambia, Bangladesh, Oman and Zimbabwe. 

The ITU’s ICT Development Index (IDI) ranks 157 countries according to their level of ICT 

access, use and skills, and compares 2011 and 2012 scores. It is widely recognised by 

governments, UN agencies and industry as the most accurate and impartial measure of 

overall national ICT development. 

All countries in the IDI top 30 are high-income countries, underlining the strong link 

between income and ICT progress. The report finds large differences between developed 
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and developing countries, with IDI values on average twice as high in the developed world 

compared with developing countries. 

”This year’s IDI figures show much 

reason for optimism, with 

governments clearly prioritising ICTs 

as a major lever of socio-economic 

growth, resulting in better access and 

lower prices,” said ITU Secretary-

General Dr Hamadoun Touré. “Our 

most pressing challenge is to identify 

ways to enable those countries which 

are still struggling to connect their 

populations to deploy the networks and services that will help lift them out of poverty.” 

Pricing 

Analysis of trends in broadband pricing in more than 160 countries shows that in the four 

years between 2008-2012 fixed-broadband prices fell by 82% overall, from 115.1%of 

average monthly income per capita in 2008 to 22.1% in 2012. 

The biggest drop occurred in developing countries, where fixed-broadband prices fell by 

30% year on year between 2008 and 2011. 

The average price per unit of speed (Mbps) also decreased significantly between 2008 and 

2012, with a global median price of US$19.50 per Mbps in 2012, almost a quarter of the 

price that was being charged in 2008. 

The report also presents for the first time the results of a comprehensive price data 

collection exercise that was carried out for four different types of mobile-broadband service. 

Results show that in developing countries mobile broadband is now more affordable than 

fixed broadband, but still much less affordable than in developed countries. 

The global broadband affordability target set in 2011 by the ITU/UNESCO Broadband 

Commission for Digital Development aims to bring the cost of entry-level broadband service 

to less than 5% of average monthly income.  

Digital natives 

A new model developed by ITU for this year’s report estimates the size of the ‘digital native’ 

population worldwide, showing that in 2012 there were around 363 million digital natives 

out of a world population of around 7 billion. 

This equates to 5.2% of the total global population, and 30% of the global youth population. 

The model defines digital natives as networked youth aged 15-24 years with five or more 

years of online experience. 
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Out of a total of 145 million young Internet users in the developed countries, 86.3% are 

estimated to be digital natives, compared with less than half of the 503 million young 

Internet users in the developing world. Within the next five years, the digital native 

population in the developing countries is forecast to more than double. 

Digital divide 

At the beginning of 2013 almost 80% of households globally had a TV, compared with 41% 

of households with a computer and 37% with Internet access. The report shows that the 

number of households with Internet access is increasing in all regions, but large differences 

persist, with penetration rates at the end of this year set to reach almost 80% in the 

developed world, compared with 28% in the developing world. 

An estimated 1.1 billion households 

worldwide are not yet connected to 

the Internet, with 90% of these in 

the developing world. The trend is 

strongly positive, however, with 

the proportion of households with 

Internet access in developing 

countries increasing from 12% in 

2008 to 28% in 2013 –a remarkable 

18% annual growth rate.  

Internet connectivity as a percentage of population has been growing at double-digit rates 

over the past ten years. The percentage of the population online in the developed world will 

reach almost 77% by the end of 2013, compared with 31% in the developing world. 

Telecoms investment 

ITU research shows that telecommunication operators’ capital expenditure peaked in 2008 

with global investment totalling US$290 billion, followed by two consecutive years of 

decline. Despite the upturn in 2011, 2008 investment levels have not yet been restored. 

Sluggish investment levels after 2008 are consistent with an overall economic environment 

of restricted access to capital markets, which may limit the capacity of operators to raise 

funds for new investments. 

With the expansion of global operators into new markets, many operators are active in both 

developing and developed countries, with the adverse financial environment in the 

developed world likely impairing investments in the developing world. 

An executive summary of the report is available at: 

www.itu.int/en/ITU-D/Statistics/Pages/publications/mis2013.aspx 

Graeme Philipson 

http://www.itu.int/en/ITU-D/Statistics/Pages/publications/mis2013.aspx
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Australian mobile downloads surge 

The amount of data downloaded on smartphones in Australia grew by nearly half last 

year. Most of the growth is from existing users. 

Nearly 20,000 terabytes of data was downloaded by Australians with Internet access 

connections via a mobile phone in the three months to June 2013. This is an increase of 

6,000 terabytes, according to figures released by the Australian Bureau of Statistics (ABS). 

“Download volumes for mobile handsets have really seen explosive growth,” said Lesley 

Martin from the ABS. “And while it's true that the number of mobile handset Internet 

subscribers has also increased, that's been a much smaller growth rate.” 

The total volume of data downloaded via mobile phones between April and June 2013 was 

19,636 terabytes, a 43% increase from the previous period of October to December 

2012.mBetween December 2012 and June 2013, the number of mobile handset internet 

subscribers grew by only 13% – so most of the growth is coming from existing users 

downloading more, not from new users. 

Despite the strong growth, mobile downloads contribute only a small percentage of total 

Internet downloads. In the three months to June, Australia's total Internet download volume 

hit 657,000 terabytes, which is up 18% compared to the three months ended December 

.That means mobile downloads were only 3% of total Internet downloads by data volume. 

The ABS report shows that at the end of June 2013 Australia had 12,358,000 Internet 

subscribers – not including mobile handsets – a 3% annual increase. “In pure percentage 

terms fibre has been the fastest growing type of connection, with a 26% increase since 

December 2012, but it should be remembered that this growth is from a low base.”  

“There's now 115,000 fibre connections compared to 6.2 million mobile wireless broadband 

connections such as a dongle or tablet SIM card, 4.8 million by DSL, 93,000 by satellite, and 

227,000 still on dial-up.” ‘Internet Activity, Australia, June 2013’ (ABS 8153.0) can be 

downloaded at the ABS website www.abs.gov.au 

Graeme Philipson 

http://www.abs.gov.au/
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… but the handset market is saturated 

and declining 

The mobile phone handset market in Australia and New Zealand has started to decline. 

The market researchers say this is ‘surprising’, but it makes sense when you think about it. 

How often do you need a new phone? How much functionality do you need? Maybe we are 

finally seeing a backlash against vendors trying to force us into new phones every year. 

Maybe Apple has done us all a favour by not upgrading its iPhone significantly. 

According to new figures from market researchers IDC, the total Australasian mobile phone 

market fell by 5% in the last quarter, and over 20% year-on-year.  A total of 2.6 million 

devices shipped in Australian and New Zealand in the second calendar quarter of 2013. 

That’s still an annual figure of over ten million, in a combined Australia-New Zealand 

population of less than 28 million, indicating an average life of a bit over two years. But it 

seems we are now starting to hang on to our phones a little longer. 

IDC attributes the contraction in the total market mainly to the declining shipments of so-

called ‘feature phones’ (those with few features), where shipments fell by over 45% 

compared to last year. 

Australasian smartphone shipments by operating system (%) 

 

Source: IDC 

But there was also a slight decline in smartphone shipments, an indication the local market 

is now saturated. It is now two years since the number of mobile phone connections 

Australasia exceeded the number of people, so everyone who wants a phone already has 

one. This means the issue becomes the frequency of replacement. 
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Despite the quarter witnessing some notable product launches like Samsung’s flagship 

Galaxy S4 (the data does not cover the release of the iPhone 5C and 5S), smartphones 

shipments declined for the first time. 

“There has been a slowdown in replacement demand that has previously contributed to the 

phenomenal growth of the smartphone market,” says IDC’s mobile analyst Aman Bajaj. 

“Feature phones now only account for under a fifth of mobile phone shipments. This 

suggests that the majority of mobile users have already made the transition to a smart 

device.” 

Although iOS continues to command a loyal following in the local market, Android was able 

to pip iOS as the leading operating system in terms of units shipped. Android benefited from 

Samsung’s solid performance, said Bajaj, as well as the push by other Android vendors like 

Sony, Huawei, LG and HTC. 

“Android and iOS combined accounted for more than 90% of all smartphones shipped, 

highlighting their dominance in the OS landscape. The other platforms in the market face an 

uphill task in luring end-users from these well established platforms.” Windows was in third 

spot followed by BlackBerry, which grew a little on the back of its new BB10 devices. 

The next quarter’s figures should be revealing. They will include the new iPhones, and are 

likely to reflect BlackBerry’s decline and the growth of Windows Phone. The mobile phone 

market is changing very quickly – but finally we are not buying new phones quite so often. 

Graeme Philipson 

… with slow growth forecast in mobile services 

Global mobile value-added service (VAS) revenues are set to grow at a slower annual rate 

of around 10% between 2013 and 2018, according to a new forecast. 

In a recent market forecast analyst group Ovum found that the increase in global mobile 

VAS revenues would be driven mainly by the African and Asia-Pacific markets. 

Neha Dharia, analyst for Consumer Telecoms at Ovum and author of the report said, “The 

largest share of revenues will come from the Asia-Pacific region, at 13% growth. The second 

region with significant growth is the Middle East and Africa, at 12% 

The African market shows the greatest potential, given that it is still in the early stages of 

development and has lower revenues than the rest of the world. There will be high growth 

in this region, propelled by services based on mobile entertainment and mobile utility. This 

growth is heightened by the fact that Africa is a ‘mobile-first’ market. 

Meanwhile, the Asia-Pacific region will contribute the majority of mobile VAS revenues 

based on the large-scale consumption of operators’ mobile services, particularly 
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personalization services. In the less-developed parts of Asia-Pacific, operators will constantly 

reinvent VASs to offer a wide range of monetisable services, despite a heavy OTT presence. 

The widespread enthusiasm for personalisation in Asia and the strong role of the operator in 

China will also help to drive this trend. 

The increase in VAS revenues can also be attributed to the continued growth in subscriber 

numbers in the emerging markets and the push from operators to deliver relevant mobile 

services. The growth will come from telco efforts in mobile TV, connected home services, 

security, payments, and digital games. 

“There is a slowdown due to third-party services offering apps and content for free. This is 

strongest in Europe. Telcos in North America and Asia-Pacific are attempting to grow 

revenues by creating a range of new services. 

The mobile VAS market is dynamic, and allows telcos to innovate and find new revenue-

sources. In the next five years this innovation will focus on mobile payments, connected 

home, security, and utility services.” 

Graeme Philipson 

Telstra customers have the oldest phones 

Despite the excitement around new smartphone, more than a quarter of Aussies have 

mobiles that are older than two years, according to new research. 

How old is your phone? 27.3% of all Australian mobile phone users have mobiles that are 

older than two years, according to market research company Roy Morgan. Telstra has the 

highest proportion of customers with old handsets: 30.3%, or about 2.2 million people. 

Telstra is also the provider with the lowest proportion (20.7%) of customers intending to 

upgrade their mobile phones in the next 12 months, while Vodafone has the highest 

proportion (30.9%) of customers planning to upgrade — and the lowest proportion of those 

with phones older than two years (21.9%). 

Overall, 24.3% (or 4.1 million) of Australian mobile phone users intend to upgrade their 

mobile phones in the next 12 months. Roy Morgan General Manager Media and 

Communications George Pesutto said telcos needed to start seeing landfill and its impact on 

the environment as serious issues. 

“With so many mobile phone users intending to upgrade their handsets in the next 12 

months, one has to wonder if there’s some way of preventing their old phones from 

becoming landfill. 

“Optus’s new ‘Trade In, Trade Up’ credit incentive for new and re-contracting postpaid 

customers fulfils this purpose, and is likely to attract mobile phone users with old devices, 

and those planning to upgrade in the near future. 

http://www.itwire.com/your-it-news/mobility/61621-optus-lets-its-customers-trade-in-trade-up
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“Mobile phone users with models over two years old are most likely to own a Nokia (30%), 

Samsung (21%) or iPhone (18%). Optus can expect to receive through their ‘Trade-In’ 

incentive program — which they will then refurbish and resell overseas. 

Percentage with phones over two years old 

 

     Source: Roy Morgan 

 “By entering the lucrative refurbished mobile phone market, Optus stands to generate 

considerable additional income at the same time as it contributes towards reducing landfill.” 

David Swan 

… and Aussies choose cheaper over faster 

As the debate around the NBN and its cost blowout still rages on, Australian Internet users 

are choosing cheap deals over faster Internet, according to fresh research. 

By far the most common reason for choosing an ISP in Australia is price. Nearly half (46%) of 

respondents in a national survey gave ‘a cheaper or better deal’ as the reason they chose a 

particular ISP—many more than said faster connection speed (19%). 

The research is from market researcher Roy Morgan. Other deciding factors were the ease 

of bundling with other services (14%), recommendation from family or friends (14%), 

dissatisfaction with previous ISP (10%), the unavailability of former provider in current area 

(8%) and the offer of unlimited h ours or downloads (7%). 

Compared with the six months to August last year, deal-hunting has remained a major 

factor, but faster connection speed and bundling have declined 3% points each. 

Recommendations and unlimited plans are more often important now than last year, but 

the biggest proportional gain is a 3% point rise in new subscribers who chose their current 

ISP because the previous provider was unavailable at a new location. 

Detailed data on Australian internet users’ preferences, priorities and choices show real 

differences between customers of the different providers. TPG has the highest proportion of 

new customers that chose it for a cheaper or better deal (74%), followed by Dodo (70%). 
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Only 27% of Telstra’s recent internet customers picked it for cheaper rates—half the 

proportion that chose Optus for that reason. 

The survey was Roy Morgan’s Single Source survey of, Australians aged over 14 with home 

internet connections who joined current ISP within last 12 months, Sample sizes in 2012 

were over 1000. 

Reasons to choose ISP: August 2012 vs August 2013 

 

Importance of price by provider 

 

Source: Roy Morgan 

George Pesutto, General Manager Media and Communications, Roy Morgan Research, said 

the turning point for home Internet services is right now. 



 

iTWire Magazine         Issue 37        12 October 2013           iTWire Pty Ltd          www.itwire.com  page 13 

 “With the recent review of the NBN and TPG announcing plans for its own urban fibre 

networks, there is a lot going on behind the scenes that will, in the months and years ahead, 

both reflect and affect what consumers expect from their internet service,” he said. 

 “With mass-market home internet adoption, it is up to the ISPs to differentiate themselves 

in order to attract new customers. TPG has clearly demarcated itself as a provider offering 

cheaper deals and high or unlimited data allowances—a growing market. TPG’s offering has 

increased its customer base and improving financial results. 

“But it’s not always, about price. While Dodo is also associated with cheaper deals, our 

research shows that consumers choose other ISPs for other reasons: Telstra for bundling 

other products and connection speed, iiNet for dissatisfaction with previous ISP and 

availability in area, and Optus for bundling and other incentives.” 

David Swan 

Australians engage with online advertising 

A quarter of Australians aged 14 and over engage with at least one form of online 

advertising during in an average four-week period. 

According to Roy Morgan Research's latest survey of more than 50,000 Australians aged 

over 14, 25% of us 'engage' with at least one form of online advertising (e.g., by clicking on 

ads, watching advertising in videos, or reading an email newsletter) in an average month. 

But the research reveals, or perhaps confirms, differences between age groups. While Gen Y 

accounts for 25% of the population, 30% engage with online advertising. And younger adults 

are much more likely to click on online advertising - of all those who did, 30% were Gen Ys 

and 34% Gen Xs, with Gen Z (born between 1991 and 2005), Boomers and Pre-Boomers 

accounting for 10%, 20% and 6% respectively. 

Morgan's figures suggest that if you want to reach generations X and Y through online 

advertising, it doesn't much matter which form you use. But Gen Z accounts for a much 

higher proportion of video advertising consumption, and the reverse is true for Boomers. 

This may relate to the amount of time Gen Zs spend online - 25 hours a week on average, 

compared with 22 hours for Gen Ys. But when it comes to ad consumption on smartphones, 

Gen Y is way ahead, accounting for over half of the advertising activities on such devices.  

“Having come of age in the digital era, it's understandable that Generation Y would be the 

most active consumers of online advertising overall,” said Roy Morgan Research general 

manager for media and communications George Pesutto. 

“For them, it's normal, whereas the Baby Boomer generation is more accustomed to 

advertising via traditional media. Online advertising (especially e-newsletters and clickable 

online ads) is also an effective means of reaching the switched-on Gen X market. 
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“Generation Y owns more smartphones than the other generations, so the fact that they 

account for such a high percentage of people engaging in advertising-related activities via 

their smartphones is to be expected.” But Roy Morgan does not have any figures on the 

level of engagement with in-app advertising versus web advertising. “We are looking to 

adjust our research into online behaviour to include apps,” a spokesperson said. 

Stephen Withers 

… while PC sales get even sicker 

PC sales are down, across the board and across the globe. Recent figures show the decline 

that set in nearly two years ago continues, with no end in sight. 

This marks the sixth consecutive quarter of declining worldwide shipments. The declines are 

not small – they are massive. People are increasingly moving to tablets and smartphones as 

their primary computing devices. 

Analyst group Gartner has published its preliminary worldwide PC market data for the third 

quarter of 2013 was published this morning. It’s bad news. Worldwide PC shipments totalled 

80.3 million units in the third quarter of 2013, an 8.6% decline from the same period last 

year. 

Country-level data for Australia, New Zealand and other markets will be available when final 

results are published in around four weeks. Overall Asia Pacific, PC shipments were at 28.1 

million units in the third quarter of 2013, an 11.2% decline from the third quarter of 2012 – 

results sure to be reflected locally. This means the decline in Asia Pacific is even greater than 

the global decline. 

It’s made even worse because the third quarter is often referred to as the 'back-to-school' 

quarter for PC sales in North America and Europe. In those regions sales dropped to their 

lowest volume since 2008. That’s before the GFC. 

“Consumers' shift from PCs to tablets for daily content consumption continued to decrease 

the installed base of PCs both in mature as well as in emerging markets,” said Gartner 

principal analyst Mikako Kitagawa. 

“The higher availability of inexpensive Android tablets attracted first-time consumers in 

emerging markets, and as supplementary devices in mature markets.” 

HP and Lenovo have been virtually neck and neck for the top global position in the PC 

market. Lenovo led this quarter, as it did last quarter, with 17.6% of global PC shipments, 

and HP had 17.1% of shipments.  Weakness in the Chinese market continued to affect 

Lenovo's overall growth. But strong growth in the Americas, as well as EMEA, offset the 

declining PC shipments for Lenovo in the Asia Pacific market. HP recorded positive shipment 
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growth in 3Q13 for the first time since 1Q12. With the exception of Latin America, HP's 

growth exceeded the average growth across all regions. 

Dell's PC shipments exceeded growth rate averages across all regions. Acer's shipments 

declined 22.6% compared with a year ago, as a reduction in netbook shipments impacted 

overall PC shipment results.  

“Acer has heavily sought opportunities in other device markets, said Kitagawa. “Asus saw PC 

shipments decline 22.5%. Asus has clearly shifted its focus from PCs to tablets. Asus's tablet 

shipments were nearly equal to its mobile PC shipments in 3Q13.” 

In the US market, PC shipments totalled 16.1 million units in the third quarter of 2013, a 

3.5% increase from the same period last year, registering the second consecutive quarter of 

shipment growth after six quarters of decline. Low inventory from the first half of 2013, and 

the introduction of new models with Intel's Haswell and new form factors brought the sell-in 

shipment up compared with a year ago. 

Preliminary Worldwide PC Vendor Unit Shipment Estimates for 3Q13 (Units) 

Company 3Q13 
Shipments 

3Q13 
Market 

Share (%) 

3Q12 
Shipments 

3Q12 
Market 

Share (%) 

3Q12-3Q13 
Growth (%) 

Lenovo 14,154,355 17.6 13,774,828 15.7 2.8 
HP 13,732,398 17.1 13,532,449 15.4 1.5 
Dell 9,306,202 11.6 9,218,063 10.5 1.0 
Acer Group 6,666,789 8.3 8,615,940 9.8 -22.6 
Asus 4,923,397 6.1 6,354,096 7.2 -22.5 
Others 31,496,126 39.2 36,314,030 41.4 -13.3 
Total 80,279,267 100.0 87,809,406 100.0 -8.6 

Source: Gartner 

 

PC shipments in EMEA (Europe, Middle East, Africa) totalled 22.4 million units in the third 

quarter of 2013, a 13.7% decline from the same period last year. The region suffered its 

sixth consecutive quarter of declining PC shipments. All areas of the region — Western 

Europe, Eastern Europe and the Middle East and Africa — showed a shipment decline. 

“PC shipments across all of Eastern Europe remained weak due to the ongoing popularity of 

tablets and some weakening of the Russian rouble versus the euro and US dollar, which led 

to a PC price increase,” said Kitagawa. 

“The Asia Pacific region was hampered by the currency volatilities, especially in India and 

Indonesia, where currencies plunged to record lows.  

“Vendors were also mindful of Windows 8.1, new models based on Intel's Bay Trail that will 

start shipping the following quarter. Therefore, they were careful in managing inventory.” 

Graeme Philipson 
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Obama upholds Samsung ban 

US President Barack Obama has dealt a blow to Korean tech giant Samsung in its ongoing 

patent dispute with Apple, upholding a block on some of its older Android devices. 

The decision, announced this week, follows a ruling back in August by the International 

Trade Commission which determined that Samsung had violated two Apple patents, 

subsequently blocking shipments of infringing devices into the US. 

Obama had previously used his veto powers to lift a similar ban on Apple devices, leading 

some critics to see the administration as playing favourites. Apple is a US-based company 

while Samsung is Korean.  

As first reported by news outlet Bloomberg, US Trade 

Representative Michael Froman said in a statement on 

Wednesday, “After carefully weighing policy 

considerations, including the impact on consumers and 

competition, advice from agencies, and information 

from interested parties, I have decided to allow the 

import ban to proceed.” 

The following patents were found to be infringed upon: 

 US Patent No. 7,479,949, aka the ’949 patent; affects claims 1, 4-6, 10, and 17-20): 

Concerns touch commands on touch-screen devices. 

 US Patent No. 7,912,501, aka the ’501 patent; affects claims 1-4 and 8): Concerns 

input and output detection for microphone and headphone jacks. 

It remains unclear which Samsung smartphones and tablets will be banned, but newer 

Samsung devices, such as the Galaxy Note 3 or Note 10.1, will not be banned. 

David Swan 

Berners-Lee promotes affordable Web 

WWW inventor Tim Berners-Lee has joined forces with tech giants Google, Yahoo, 

Microsoft to make Internet access more affordable in less-developed countries. 

The British scientist launched the Alliance for Affordable Internet (A4AI) as part of the World 

Wide Web Foundation, a not-for-profit group founded by Berners-Lee in 2009, at an 

international forum in Abuja, Nigeria's capital. 

Berners-Lee said there was still a great disparity between those who can afford the Internet 

and those who cannot. “The reason for the alliance is simple - the majority of the world's 

people are still not online, usually because they can't afford to be. In Mozambique, for 
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example, a recent study showed that using just one gigabyte of data can cost well over two 

months' wages for the average citizen.”  

The group is the second formed this year to improve worldwide Internet access, joining 

Mark Zuckerberg's Internet.org initiative launched in August. The A4AI said it aims to help 

reach the UN Broadband Commission's target of entry-level broadband services priced at 

less than 5% of average monthly income. 

“With the advent of affordable smartphones, new undersea 

cables and innovations in wireless spectrum usage, there is 

simply no good reason for the digital divide to continue,” 

Berners-Lee said. “The real bottleneck now is anti-competitive 

policies that keep prices unaffordable. The Alliance said that 

around 31% of the population in developing markets are 

online, compared with 77% in developed markets, according to 

data from the ITU. .About 90% of the 1.1 billion households 

not connected to the Internet are in the developing world. 

Sonia Jorge, executive director of the A4AI, said the alliance 

was different from other initiatives like Zuckerberg's because it 

is “the first to focus specifically on policy and regulatory 

change. The A4AI is the largest and most diverse coalition yet 

formed to tackle this challenge. We have over 30 members - 

many from the developing world - and our membership is diverse,” she said, “incorporating 

governments and government agencies, civil society organisations, and information and 

communications technology companies.” 

Jorge told reporters other members of the industry such as Huawei and ZTE were welcome 

to join the alliance after its launch. For more information visit the Alliance's official 

website here. 

David Swan 

IT in healthcare not keeping up 

Healthcare takes up nearly 10% of Australia’s GDP – we spend around $140 billion a year 

on keeping ourselves alive. 

But the industry spends only a little over $2 billion a year on IT, according to market analysts 

IDC. That’s barely 1.5% of the industry’s turnover, a much lower figure than other major 

industries such as finance or retail. 

And, according to IDC, the figure will not increase by much over the next few years. In a new 

report 'Australia Healthcare ICT Market 2013–2017 Forecast and Analysis', IDC says IT 

http://a4ai.org/
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spending within the healthcare industry will rise from an estimated $2.06 billion last year to 

just $2.16 billion in 2017. That is an annual growth rate of only 1%, which accounting for 

inflation means IT sending in the health sector is static – even declining. 

IDC says IT spending in the industry is currently dominated by investments in 

telecommunications and hardware, accounting for 33.5% and 31.8% respectively. But 

expenditure in both areas is expected to decline over the forecast period. 

”This reflects the pattern in overall market growth 

for the telecoms and hardware technology 

segments,” says IDC’s Emilie Ditton, “but it also 

reflecting the maturity of the healthcare IT market 

in Australia, where many major infrastructure 

investments have already been made.” 

Australian healthcare provider organisations have been the beneficiaries of large funding 

increases led by Federal Government programs of investment – particularly hospital 

modernisation programs and PCEHR (personally controlled electronic health record) system. 

But that has yet to take off in a bog way, and many systems in the healthcare industry 

remain manual. More investment is needed. 

“There is uncertainty about the continuity and the pattern of healthcare investments in the 

future. Australian healthcare provider organisations must now translate those initial 

investments into outcomes. 

“Large transformational projects will continue to form part of the ICT opportunities within 

the healthcare industry, but IDC is expecting a much slower growth rate, and a shift in 

investment to software and IT services in support of the platforms and process changes that 

are required to deliver improved productivity across the sector. 

“Australian healthcare organisations are now challenged by the requirement to create an 

environment that enables connected care across all facets of healthcare provision, that can 

deliver more productive services, and ultimately reduce the resources required without 

threatening the quality of healthcare services,” says Ditton. 

“As aged care and chronic disease management become focus areas for the healthcare 

industry, care management solutions with mobility as a key enabler will see more 

investment. The success of a connected healthcare atmosphere lies in the ability to give 

access to healthcare data to clinicians at the point of care, including the patient's homes. 

“The eHealth records and the NBN can be good foundation. We need policies in place for 

care management plans that involve the individual, the primary care physician, and the 

social support system.” 

Graeme Philipson 
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Unisys releases new virtualisation platform 

Unisys, once best known for its mainframes, has introduced a new virtualisation 

architecture it says is the most exciting development since – the mainframe. 

It is called Forward. To emphasise its importance Unisys spells it with an exclamation mark, 

and italicises it. Its marketing name is ‘Forward! by Unisys’. 

At the platform’s Australian launch yesterday at a restaurant on Sydney Harbour, only 

partially overshadowed by the Navy’s impressive flyover, the company said the new 

technology is “so impressive it’s scary.” 

Even allowing for some vendor hyberbole, there is no doubt that Unisys has come up with 

something important. It amounts to a new architecture, using servers based on Intel Xeon 

processors, wrapping them in mainframe standard security and availability, and enabling 

them to run virtualised Windows and Linux. 

The company says the technology is way ahead of other virtualisation platforms, and has the 

potential to revolutionise the way IT departments use Windows and Linux as enterprise class 

operating systems. Forward is an enterprise computing platform,” says program manager 

Vic “Red” Herring, himself an old mainframe man. “It is a breakthrough fabric-based solution 

that brings unmatched levels of mission-critical security, availability, scalability and 

predictable computing performance to workloads running on Intel-based servers.” 

The Sydney launch was held to coincide with the global announcement at the Gartner 

Symposium in Florida. “It combines Unisys’ advanced s-Par (secure partitioning) technology 

with Intel’s Xeon family of processors and virtualisation technology into a powerful, secure, 

highly flexible fabric architecture able to handle clients’ most demanding mission-critical 

computing challenges on an industry-standard platform,” says Herring. 

“It is ideal for organisations looking to migrate to Linux and Windows operating 

environments from expensive proprietary Unix environments, run secure cloud and big data 

workloads; boost the performance of ERP applications such as SAP, and address server 

sprawl by consolidating data centre resources. 

To help organisations “realise the value” of the platform, Unisys is also offering extensive 

consulting services, including planning, design and implementation, as well as services for 

specific use cases: Unix-to-Linux applications migration, SAP applications and platform 

migration, and data centre consolidation. 

Unisys estimates that, compared to competitive Unix systems, the Forward platform can cut 

capital expenses by 50 to 60%, and reduce total cost of ownership by up to 40% and 

compared to physical Linux or Windows environments. “A partitioned Forward platform can 

eliminate up to 70% of physical servers and reduce software licensing and hardware 

maintenance costs by as much as 70%,” says Herring. “The platform also increases 
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organisational speed by cutting server provisioning time for mission-critical workloads from 

weeks to hours.” 

Unisys sees Forward as providing many new customers. “It breaks the paradigm for 

enterprise-class computing,” said Ed Coleman, Unisys chairman and CEO at the US launch. 

“Organisations no longer need to choose between the predictability and security of 

proprietary systems and the flexibility and cost savings of Linux and Windows systems. 

”They can now choose one platform 

for their mission-critical workloads that 

gives them the performance and 

security that they need today while 

providing the flexibility to manage new 

applications and disruptive 

technologies as they emerge.” 

Herring gave a detailed technical explanation of the Forward platform. “Each secure 

partition constitutes a ‘containerised’ server for execution of a specific workload, with its 

own dedicated processing, memory, and I/O channels. Dedicating resources to each 

partition eliminates the resource contention and latency that can hamper systems using 

virtualisation alone. 

“Communications among the secure partitions occur at memory speed and are inherently 

secure in that a fault in one partition does not affect others. And as an extra measure of 

mission-critical security, the Forward fabric platform can be integrated with the Unisys 

Stealth cybersecurity solution, which uses advanced data cloaking and encryption 

techniques to render applications, data and devices virtually invisible on the network. 

“Whenever administrators provision a partition, they can simultaneously provision a Stealth 

security infrastructure for that partition, enabling only authorised users to see and access 

the cloaked resources.” 

All of the nodes of a Forward fabric are connected through high-speed InfiniBand links that 

reduce latency and enhance failover capabilities. Nodes including different generations of 

computing resources, as well as server nodes in different locations worldwide, can be added 

to the architecture to create a system that is “virtually limitless in scalability and power.” 

Herring says that unlike commodity hypervisors, Forward provides single-pane management 

of individual platforms and partitions, interconnects, internal storage in the fabric and the 

extended computing infrastructure. Initially, the Forward platform uses Intel Xeon E5 

processors. Unisys intends to base future models on Intel Xeon E7 processors. Unisys also 

released improved mobile device management capabilities – see following article. 

Graeme Philipson 
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… and enters MDM market by Stealth 

Unisys has made a bold play into the growing mobile device management (MDM) market. 

When the company launched its new Forward virtualisation platform this week (see 

previous article) it also announced Stealth for Mobile, a server and device based product 

designed to “address the major security concerns facing enterprises as growing numbers of 

their employees use consumer devices at work.” 

The announcement was made at Gartner’s Symposium in Florida, with a simultaneous 

launch in Australia. “Within the next two years, hundreds of millions of people are expected 

to be using smartphones for work – many of which will be employee-owned devices,” said 

Paul Head-McNeil, Unisys Asia Pacific program manager for cyber security. 

”The rapid proliferation of such bring-your-own devices (BYOD) in the workplace has 

resulted in an alarming increase in cybersecurity risks. Unisys Stealth uses advanced data 

cloaking and encryption techniques to help organisations mitigate cybersecurity attacks and 

hacker incidents by rendering devices, data, and end users virtually invisible on the network. 

The solution creates secure user communities within an enterprise where only authorised 

users can access or see information. 

“Stealth for Mobile allows enterprises to capitalise on the 

productivity gains and customer service improvements 

associated with mobility and consumerisation of IT, while 

increasing assurance that their critical data remains safe. 

“Unlike other security solutions such as virtual private networks, 

Unisys Stealth for Mobile cryptographically protects data all the 

way to the application – a much more secure approach for BYOD environments.” 

Head-McNeil said the product comes with “application wrapping security software that 

allows users to define specific security policies on a per-mobile application basis. It then 

adds a layer of identity-based security that gives users access and visibility rights to only the 

assets within the data centre they are entitled to access and see.” 

He said Stealth for Mobile is easy to implement, requiring no new code or application 

changes. The solution is transparent to end users, who will have the same access rights no 

matter which device they use to access the data centre. 

Unisys has entered into a worldwide reseller agreement to offer Mocana MAP, a leading 

application wrapping software, in connection with Stealth for Mobile. Head-McNeil said the 

company is also exploring relationships with other complementary MDM vendors such as 

Good Technology and Mobile Air. 

Graeme Philipson 
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Huge rise in privacy concerns 

One in three Aussies have had an issue with the way their personal information was 

handled in the last year, according to research released this week. 

Nearly all (97%) of Australians believe it is a misuse of their personal information when it is 

collected for one reason and used for another, while a significant portion of Australians 

(29%) went straight to the business responsible for a suspected data breach – an increase 

from 13% 2007. 

The 2013 Community Attitudes to Privacy survey from the Office of the Australian 

Information Commissioner (OAIC) was sponsored by Commonwealth Bank of Australia, 

Henry Davis York and McAfee, and saw 1000 individuals interviewed. 

Last conducted in 2007, the longitudinal study explored the changing attitudes of 

Australians on the use of their personal information. Joel Camissar, Data Loss Prevention 

and Privacy Lead at McAfee Asia Pacific, said the research shows that Australian consumers 

are becoming more privacy savvy and aware, and are placing more value on their digital 

footprint. 

“What this tells us is these changing attitudes are a timely wakeup call for businesses in the 

lead up to the enforcement of changes to the Australian Privacy Act in March next year,” he 

said. “The research findings have significant ramifications for Australian businesses keen to 

secure customer loyalty, and suggest the need for organisations to effectively communicate 

the measures they take to protect their customers’ valuable personal information.” 

Released at a launch event hosted by Australian Privacy Commissioner Timothy Pilgrim, and 

discussed in Sydney on Wednesday, the OAIC Community Attitudes to Privacy survey also 

revealed: 

 90% of Australians are concerned about organisations sending their personal data 

overseas 

 Over three quarters (78%) of Australians are unhappy or uncomfortable with 

organisations monitoring and storing their online activity for later use. 

 Half of Australians do not read privacy policies because they are either too long, too 

complicated or too boring 

 25% of Australians also indicated they were reluctant to share their personal 

information in order to protect their privacy 

“With trust such a key element in the customer service relationship, there is a competitive 

advantage for businesses who take the lead in being transparent in how they handle and 

protect their customers' personal information,” Camissar said. 

“It is clear that businesses who take consumer privacy seriously moving forward will benefit 

by aligning their business processes to customer expectations.” 
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Camissar recommended five ways Australian businesses can improve their management of 

customer privacy: 

1. Develop and implement a comprehensive and easy to understand privacy policy and 

ensure strong policies for managing data 

2. Perform a Privacy Impact Assessment (PIA) on how customer information is handled 

3. Review technology controls to prevent data breaches 

4. Thoroughly educate employees and create a culture of privacy protection 

5. Create a dedicated privacy role within the company and review the amendments to 

the Privacy Act (found at oaic.gov.au) and determine the impact to the organisation 

Pilgrim said: “Data breaches most often occur due to poor or inadequate security measures. 

With only five months to go until the changes to the Privacy Act take effect, businesses need 

to reinforce to their employees the company’s responsibility for protecting customer details 

and also ensure that their security technology is robust.” 

Privacy issues have been under the magnifying glass recently due to the 'NSA-gate' scandal 

engulfing the US, which is still making headlines across the world. 

David Swan 

Cisco acquires Sourcefire 

Networking giant Cisco has completed its acquisition of security vendor Sourcefire. 

Cisco has acquired Sourcefire in a US$2.7 billion deal. Sourcefire is the company behind the 

open source Snort intrusion detection and prevention software. It also offers a range of 

network security software and appliances. 

Cisco has committed continued support for Sourcefire's ASA and FirePower platforms, and 

for Snort, ClamAV and other open source projects. Sourcefire founder and CTO Martin 

Roesch is now vice president and chief architect within Cisco's security group, reporting to 

senior vice president Christopher Young. 

“To truly protect against all possible attack vectors, our focus is to examine the nature of 

modern networked environments and devices and to defend them by deeply understanding 

and analysing the mindset of the attackers,” said Young. 

“Cisco's portfolio of integrated solutions support this focus by delivering unmatched 

visibility and continuous advanced threat protection, allowing customers to act smarter and 

more quickly - before, during, and after an attack.” 

The deal involved a cash payment of US$76 per Sourcefire share, and Cisco has assumed the 

company's outstanding equity awards and retention-based incentives. 

Stephen Withers 
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Sydney Catholic high schools install massive 

Wi-Fi network 

The Catholic Education Office in Sydney has deployed ‘one of the world’s largest’ 802.11ac 

wireless networks, from Aruba Networks. 

The Sydney Catholic Education Office (CEO) has deployed an 802.11ac network across 39 

secondary schools in Sydney. The implementation brings Wi-Fi to more than 30,000 users 

including high school students, teachers and administrators. 

The network is based on equipment from Aruba and installed by system integrator Matrix 

CNI. Aruba said the CEO chose its products after conducting an extensive review of its 

existing wireless network. 

According to Milton Scott, the CEO’s Chief Technology Officer: “We installed an 802.11n-

based Wi-Fi network five years ago. It worked well, but since that time the demand for Wi-Fi 

across our network has grown exponentially, and we have also seen a significant shift in 

both the type and number of devices seeking access to the network. 

“As a result, the existing 802.11n infrastructure was not coping with this demand and access 

was restricted to notebooks that could access 802.11n at 5 GHz. Following an extensive 

network and vendor review, the Catholic Education Office saw significant benefits in moving 

quickly to the 802.11ac wireless standard. 

“In that review, we determined that Aruba Networks is the only provider with 802.11ac 

technology available now, that was able to prove it could be installed easily across our entire 

network, projecting to all corners of every campus and delivering the greater density 

required to provide network access to all of our secondary school pupils.” 

Scott said it is now common for students and teachers to connect up to three devices across 

the CEO network, including Apple, Android and Windows-based smart phones, tablets and 

laptops to the Wi-Fi network at any time. 

“Providing these devices with seamless access to the network via a single sign-on during 

school hours is vital. One of the most critical and unique features of Aruba is its ClearPass 

Access Management System, which allows us to securely connect any approved user via a 

single sign-on to the Identity Management system used by the CEO. 

“The system allows us to create and enforce policies that extend across the network to 

devices and applications, providing total control over mobility services and a simpler way to 

deliver Wi-Fi network access to students, teachers and administrators.” 

The network was initially rolled out to nine schools and the head office, with the 

implementation spanning five days. The installation was completed for an additional 30 

schools over a ten-day period in late September 2013, during the school holidays. 
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“Our project team is able to install the network with such speed that we were able to easily 

upgrade three schools per day, and get the network up and running at each site on that 

same day,” said Scott. “It’s literally install, switch on and forget.” 

”We are confident in going with Aruba’s purpose-built access points, as our past experience 

with the 802.11n network showed that arguments for a modular approach were not 

justified. We learned from that, and the 

successful implementation has proven that 

we were far better off upgrading to 

purpose-built Aruba access points that 

feature the latest components, antennas 

and processors. 

“We’ve seen a significant increase in 

performance at the sites where Aruba is 

now live, which even includes a major step-up in performance of the legacy 802.11n devices. 

All of our secondary students and teachers can now move from classroom, to courtyard to 

oval and back again, and the Aruba platform easily switches them from one network access 

point to another with seamless connection. 

“This has also helped overcome the issue of ‘sticky clients’ which we have experienced with 

some devices connected to the legacy network.” 

Graeme Philipson 

Microsoft pays $100K for new exploit technique 

One plucky hacker has earned a massive payday courtesy of a bug in Microsoft's Windows 

OS, pocketing a $100,000 reward for discovering a critical vulnerability. 

British-based hacker James Forshaw from Context Information Security came up with a way 

of exploiting Windows applications that, according to various sources, overcomes systemic 

protections such as Address Space Layout Randomization and Data Execution Prevention in 

Windows 8.1 Preview. Microsoft has ponied up $100,000 for the information. 

The tech giant announced back in June that it would join other like-minded companies like 

Google and Mozilla in paying external hackers to research vulnerabilities, offering up to 

$11,000 for critical vulnerabilities discovered in the Internet Explorer 11 beta and up to 

$100,000 for any technique that bypassed Windows' built-in exploit mitigation schemes. 

Forshaw jumped at the chance and had already discovered design level bugs during the IE11 

Preview Bug Bounty, bringing his total earnings to $109,400. 

“James already came in hot with design level bugs he found during the IE11 Preview Bug 

Bounty, and we're thrilled to give him even more money for helping us improve our 
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platform-wide security by leaps,” said Katie Moussouris, senior security strategist at the 

Microsoft Security Response Center in a blog post. 

“We can't go into the details of this new mitigation bypass technique until we address it, but 

we are excited that we will be better able to protect customers by creating new defences for 

future versions of our products because we learned about this technique and its variants.” 

Microsoft said that unlike Mozilla for example, it is not paying for individual bugs but was 

instead offering the $100,000 scheme for entire classes of exploits. “The reason we pay so 

much more for a new attack technique versus for an individual bug is that learning about 

new mitigation bypass techniques helps us develop defences against entire classes of 

attack,” the company said. 

“This knowledge helps us make individual vulnerabilities less useful when attackers try to 

use them. When we strengthen the platform-wide mitigations, we make it harder to exploit 

bugs in all software that runs on our platform, not just Microsoft applications.” 

David Swan 

Facebook removes more privacy 

Social media giant Facebook has altered its privacy policy yet again, this time enforcing a 

change that means all users will be searchable, no matter what. 

The company is retiring the “Who can look up your Timeline by name?” setting over the 

next few weeks, after it said back in December that it would begin phasing the option out. 

Facebook's chief privacy officer Michael Richter said in a statement that users who have 

enabled the feature will be informed of the changes on their Facebook profile and in emails. 

“The search setting was removed last year for people who weren't using it,” he said. “For 

the small percentage of people still using the setting, they will see reminders about it being 

removed in the coming weeks.” 

Richter described the change as an expansion of the search feature on Facebook, and said it 

was 'finishing the removal of an old feature.' “The setting was created when Facebook was a 

simple directory of profiles and it was very limited,” he said. 

“For example, it didn't prevent people from navigating to your Timeline by clicking your 

name in a story in News Feed, or from a mutual friend's Timeline. Today, people can also 

search Facebook using Graph Search, making it even more important to control the privacy 

of the things you share rather than how people get to your Timeline.” 

The company listed a number of instructions on how to control what other users can see at 

its blog here. 

David Swan 

http://www.itwire.com/it-industry-news/development/60605-graph-search-coming-to-facebook
https://newsroom.fb.com/News/735/Reminder-Finishing-the-Removal-of-an-Old-Search-Setting
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Telstra says 4G demands ‘acceleration’ 

Telstra is this week marking the launch, two years ago, of its 4G service, with the company 

claiming demand for superfast 4G mobile services continues to accelerate, and that more 

than 3.2 million 4G devices are already operating on its network. 

Telstra says it is now building out 100 sites every week on its 4G network, with another 4G 

base stations scheduled to be switched on by Christmas. According to Telstra’s Group 

Executive Director Mobile and Wireline, Warwick Bray, Telstra is attracting “record numbers 

of mobile customers to its network.” 

“There has been unprecedented demand for superfast mobile services over the last two 

years,” Bray said. “We have activated more than 3.2 million devices on our 4G network, 

including more than 360,000 smartphones since 30 June, or more than 25,000 per week. 

“Telstra has launched 15 new 4G devices since January. Last week we launched Australia’s 

first shared data plans, following our announcement last month that we would cut the cost 

of our international roaming data rates by 80%,  as well as give our customers purchasing 

our international data packs five times more data. 

“We have also launched a new device swap, replacement and restoration service, Telstra 

StayConnected and StayConnected Plus, which allows customers to swap or replace their 

device for any reason up to twice per year and back up key data from the cloud so they can 

get back up and running right away,” Bray said. 

Telstra Executive Director Networks, Mike Wright, said Telstra had switched on its 2,500th 

4G base station in the NSW town of Young. He said there were currently have more than 

100 construction teams across the country building out the 4G network at a rate of up to 

100 new sites per week. He said another 1,000 4G base stations would be switched on by 

the end of the year, which he said would take 4G to 85% of the population, including most 

regional centres and holiday destinations. 

“Our superior coverage means that our customers can make calls and get online in more 

places and their calls will be more reliable on the train, on the way to work or when they 

walk to the back of their house. Our customers will also experience a more reliable speed 

experience when they use our data services. 

“As a result of expanded spectrum and network capabilities we are now amending the 

maximum download speeds customers can expect to receive on the 4G network from 40 

Mbps up to 50 Mbps, highlighting the continued strength and reliability of the network.”  

Wright said customers could expect Telstra to continue to launch “more innovative product 

and service offers” in the lead up to Christmas. 

Peter Dinham 



 

iTWire Magazine         Issue 37        12 October 2013           iTWire Pty Ltd          www.itwire.com  page 28 

Sacked NBN director slams Turnbull – and Conroy 

Brad Orgill was the only NBN director not to follow Malcolm Turnbull’s request to resign. 

So he was sacked. Now he’s given Turnbull a serve, and his predecessor. 

Senator Stephen Conroy appointed former banker Brad Orgill to the board of NBN Co in 

August last year. Malcolm Turnbull sacked him last week when he refused Turnbull’s 

suggestion that he resign. 

Orgill said he refused to resign because of his “weariness at 

politics overshadowing fair process.” He believes he was sacked 

because of his close involvement with the previous Labor's 

Government, and particularly Kevin Rudd’s Building the Education 

Revolution (BER) program. 

He wrote his comments in an article in The Australian Financial 

Review (behind a paywall). “Has there been political involvement 

in operations? Yes. Malcolm Turnbull declined to even meet with 

the board before demanding all to resign, which was 

disappointing. This approach rekindled memories of an earlier 

coalition agenda to eliminate unfair dismissal provision.”  

But Orgill said he wasn’t impressed with NBN Co under Conroy either. “When I arrived I was 

struck by the dysfunctional nature of various operational aspects. There were serious issues 

in the evolution and operational performance of NBN. Of most concern has been the poor 

performance of the local network rollout, the last fibre piece connecting existing homes. 

These delays have been unacceptable.'' Nevertheless, Orgill said he believed the 

construction could have been put back on track to complete the NBN by its originally 

scheduled date of 2021. 

He was appointed at the same time as Dr Kerry Schott and Alison Lansley, both of whom 

Turnbull has kept on, he says for the sake of ‘continuity’ (CommsWire, 4 October 2013). 

Orgill worked for the UBS group and its global investment bank for 22 years. He retired in 

2008 as Chairman of UBS Australia after being CEO or country head in each of Australia, 

Hong Kong, China and Singapore. He then completed a Masters degree in Environmental 

Science and Law and became involved in philanthropic and think tank activities. In 2010 and 

2011 he chaired the taskforce appointed to examine the $16 billion schools GFC stimulus 

program.  

He currently represents the Commonwealth on the Queensland Reconstruction Authority 

Board and is a member of the Regional Development Australia Fund advisory panel. His NBN 

Co term was due to expire in August 2015. 

Graeme Philipson 
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All that Twitters will be sold 

Details of Twitter’s float have finally been made public. The company is worth 

at least US$12 billion. 

Twitter has made public its S-1 document, which formally announced a float, with the US 

Securities and Exchange Commission. The filing was made a month ago, but its details have 

only now been released. 

It looks like the stock float will value the company at somewhere around US$12 billion – and 

maybe more. The stock is trading privately for US$17 a share, and stock options have been 

independently valued at more than US$20. 

That means a big payday for Twitter’s major shareholders. They include cofounders Evan 

Williams (12%) and Jack Dorsey (4.7%), and CEO Dick Costolo (1.6%). A number of private 

equity firms also own substantial stakes, by dint of Twitter’s previous rounds of money-

raising. 

But the float plans to raise only US$1 billion. Still big 

money, but not enough to significantly dilute the shares of 

the existing stockholders too much. They include many 

Twitter employees, who receive modest salaries by 

substantial stock options. 

They can’t sell their stock until 15 February, but that’s not 

long to wait. Once it’s publicly traded it will be a free-for-all. 

As a public company, Twitter will be subject to the demands of Wall Street’s legion of 

analysts for constant growth. Its quarterly financials will be finely dissected, with demands 

for a consistent pattern of growth – from a company that has never made a profit. 

Twitter’s revenues are now starting to grow significantly. They are on track to reach US$650 

million this year, more than double last year’s figure of US$317 million. Revenues come 

from ads, and from sponsorship deals with sporting codes and TV stations. Revenues are 

also strongly US based – there is marginal income internationally.  

There is an amusing story on the side. Some investors are so keen for Twitter stock before 

the flat that they have bought up shares in the similarly named by unrelated Tweeter Home 

Entertainment Group, which went broke five years ago, but whose stock still trades. 

Huffington Post reports that Tweeter’s stock shot up from under 2 cents to 15 cents in less 

than an hour after the Twitter IPO was announced, before quickly dropping back to 5 cents. 

Its ticker symbol is TWTRQ (the ‘Q’ denoting a bankrupt company), while Twitter’s is TWTR. 

The IPO is expected around mid-November. 

Graeme Philipson 

http://www.huffingtonpost.com/2013/10/04/twitter-ipo-stock-tweeter_n_4044847.html?ncid=edlinkusaolp00000003
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Optus replaces Telstra in NSW Government 

shared services 

Optus has displaced Telstra as the supplier for the NSW Department of Finance and 

Services’ managed mobility shared services contract. 

The NSW Minister for Finance and Services, Andrew Constance, has announced Optus as the 

Department’s provider of managed mobility services. The majority of these services were 

previously provided by Telstra, which has proved to be too expensive. 

Constance said cost effective mobile services are vital to support the increasing mobility of 

public servants. “The structure of services and pricing in the contract mean the service will 

be significantly simplified and service costs will be reduced by up to a massive 50%,” he said.  

“The new contract will also lead to better connectivity and mobility for agency staff. More 

agencies are using smartphones and tablets to allow their staff to work anywhere and 

anytime. This enhances customer service and drives productivity. 

“The NSW Government is committed to greater agility in our workforce and the services it 

provides, which is why an uncomplicated and transparent agreement is absolutely essential. 

This contract will support the use of smartphones, tablets and laptops to offer an agile 

approach to service delivery and improved business outcomes. 

“The new arrangement includes the option of a significantly reduced fixed monthly fee for 

all local, national, mobile and SMS services. This removes the complexity of having to select 

the most economical plan across a diverse workforce.” 

The new agreement will initially be used by the Department of Finance and Services and 

Government agencies supported by ServiceFirst. 

All NSW government agencies can access services as part of the new agreement. The 

agreement will be reviewed again in 2015. 

ServiceFirst is the NSW Government’s shared services initiative, formed in 2008. It employs 

approximately 340 people, and delivers services to over 8000 customers from over 40 NSW 

Government agencies. 

John Paitaridis, Managing Director, Optus Business said: “This is a major milestone for Optus 

and an opportunity for both parties to secure cost savings and productivity gains in 

government telecommunications services. “We see the announcement as a vote of 

confidence in Optus’s ability to deliver a complete mobility service to large, complex 

organisations. “We look forward to working with DFS and agencies supported by ServiceFirst 

on new, innovative mobility solutions that will assist it in achieving its aim of improving 

customer centric government service delivery.” 

Graeme Philipson 
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… and inks $60 million Virgin deal 

Optus has signed a deal to deliver domestic and international telecommunications services 

for airline Virgin Australia. 

Optus has announced a $60 million five-year deal to handle domestic, international and 

managed services for airline Virgin Australia The companies said in a statement that the 

decision was based on a wide range of criteria, including partnering approach and regional 

delivery capability. 

Optus’s John Paitaridis said the announcement was testament to the vision of bringing 

together the best of Optus and SingTel to serve the needs of customers operating in the 

Asia-Pacific region and globally. 

“We have a united focus on delivering a state-of-the-

art solution for Virgin Australia. This win is a further 

proof point of our recent restructure to bring together 

all our people, assets and capabilities into one 

organisation, highlighting our differentiation and 

absolute commitment to serving our business and 

government customers.” 

Virgin Australia CIO Lawrie Turner said it was a significant step in the transformation of 

Virgin Australia's technology delivery and that he looked forward to realising the benefits of 

an expanded regional relationship with Optus and the SingTel Group. 

David Swan 

AIG wants the new NBN to prioritise business 

The Australian Industry Group is calling on the Government to prioritise the rollout of the 

revised NBN to businesses and industrial estates in outer suburban and regional areas. 

A report by the Australian Industry Group (AIG) says that even though the majority of 

respondents to a survey about business broadband have not begun to prepare for the NBN 

rollout, and that the rollout should give greater priority to “to poorly served businesses and 

industrial estates in outer suburban and regional areas.” 

The current NBN fibre rollout has been designed to minimise total cost, subject to certain 

constraints designed to avoid any appearance of favouritism based on electoral boundaries. 

Deployment of the fixed wireless and satellite portions of the NBN were to take place over a 

significantly shorter period, so the exact order of coverage was much less important. 

Despite AIG's call to prioritise the rollout to business premises, only 10% of respondents said 

that was their top concern about high-speed broadband. Many more were concerned about 

http://www.itwire.com/media/k2/items/cache/230c73f57fad85734f9b45755c4956ce_XL.jpg
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quality and reliability (44%), as well as access and connection costs (30%), and upload and 

download speeds (15%). Which gives cause to wonder how the owners of surveyed 

businesses voted in the recent Federal election: all other things being equal, FTTP would 

provide a more reliable service than FTTN as it does not rely on the (in some areas ageing) 

copper network, and it gives faster uploads and downloads with current technology. 

”Australian businesses recognise 

that access to high-speed 

broadband is increasingly 

important to their business,” said 

AIG chief executive Innes Willox. 

“75% of the businesses we surveyed rated access to high-speed broadband as important to 

their business over the next two to three years. Our research also found that nearly 40% of 

businesses rate their existing telecommunications infrastructure as inadequate.” 

Large businesses are less likely to regard their infrastructure as inadequate, possibly because 

they can already afford high-speed connections. Medium businesses are the least satisfied, 

perhaps because they tend to need more than the ADSL and cable services that do the job 

for small businesses, but lack the deep pockets of big organisations. 

Other recommendations contained in the report include: 

• Taking into account the needs of different user groups, including business users, in 

the reviews of the NBN. This should include the different technical requirements and 

service levels they may require from a high-speed broadband service. 

• Ensuring affordable access to fibre to the premise (FTTP) services for those businesses 

that desire it and the release of key details about these services such as availability, 

provisioning and pricing. 

• Outlining the types of enterprise product packages on offer to businesses and the 

impact of a revised model on the small, medium and large enterprise products 

currently offered or under development by NBN Co. 

• Clearly communicating any timetable revisions to the business community to ensure 

businesses are aware of when services will become available in their area. 

• Identifying how a revised model will allow for an upgrade path to FTTP services in the 

longer term. 

• Continuing to provide targeted support to build businesses’ digital capabilities 

through initiatives like the Digital Business programs. 

The full report 'The Business End of Broadband: What business users want form high-speed 

broadband' is available here. 

Stephen Withers 

http://pdf.aigroup.asn.au/13363_broadband_report_full.pdf
http://www.itwire.com/media/k2/items/cache/c74771fa19a5ebdb973eb64af1f2e6d7_XL.jpg
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Quickflix rebound continues 

Online video rental and streaming company Quickflix has reversed the trend of the past 

two quarters and grew customer numbers during the September quarter. 

Total active customers increased to almost 110,000, up 3% on the previous quarter. 

“Much of the growth momentum coming late in the quarter, resulted in new customer 

signups increasing 74% on the previous quarter and included a new record of over 1,700 

new signups in single day,” said CEO Stephen Langsford. “The growth was achieved within 

the target range for cost of acquisition and across a diversified and scalable network of 

direct response, digital and device partner channels.” 

Revenue for the quarter was $5.0 million, in line with the previous quarter and a solid result 

given a slightly lower number of paying customers during the quarter. “Future growth in 

paying customers and revenue is expected to follow the conversion of triallists into paying 

customers,” said Langsford. 

Quickflix’s net operating and investing cash outflow for the quarter was $0.76 million, level 

with the previous quarter. “This reflects our continued financial discipline. 

”We expect further cost savings from 

the amalgamation of our existing three 

DVD distribution operations to a new 

large scale centre in Western Sydney.” 

The new centre, which has capacity to 

deliver up to two million DVDs per 

month, was opened in August and is 

expected to be fully operational by the 

end of November. 

Quickflix has previously said that it sees its future in streaming. Streaming continued a 

strong upwards trajectory in the quarter, with the total hours streamed increasing by 22% 

over the previous quarter. Transactional streaming (pay per view and episode) doubled as a 

proportion of total hours streamed. 

“In a quarter when Quickflix delivered its 20 millionth DVD and approached its five millionth 

streamed movie and TV show, we have successfully reset our cost base, created capacity for 

growth in our DVD and streaming service, and returned to growth,” said Langsford. 

Quickflix struggled last year, but trimmed its expenses and restructured its finances. It hopes 

to become cashflow positive in the next two quarters as streaming revenue continues to 

grow. 

Graeme Philipson 
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Google Australia boss says NBN debate flawed 

The new Aussie head of Google Maile Carnegie has given her first interview after taking up 

the role, venting frustration at the NBN debate and outlining Google's priorities as it 

attempts a closer relationship with the new government. 

Carnegie, who has strong experience in marketing but not technology, took the reins in July 

and told The Sydney Morning Herald her company wanted to change the way people talked 

about the nation's biggest infrastructure project. 

''I look at the energy around the NBN,” she said. 

“At the moment, it's focused around cost. I'd love 

to talk about the benefits and how we can 

change the rhetoric, from cost to disruption. 

“It feels like we could be on the cusp of renewal 

but I'm frustrated that we're not recognising the 

benefits. The opportunity the internet brings to 

Australia. We're an island of incredibly talented 

people, we should be driving to export our ideas 

as a way to transform our economy. It should be 

our next boom”, she said. 

Google has also faced some criticism in the past for the way it handles its tax 

responsibilities, but Carnegie used the interview to rebut the claims. ''We comply with tax 

laws in Australia and paid over $2.5 billion in corporation tax globally last year, with an 

effective global corporate tax rate of almost 20%.'' 

She also said she wanted a close relationship with the Federal Government, confirming she 

had made contact with Malcolm Turnbull since the election. ''We've had a good relationship 

with the Liberals and I'm sure that will continue,” she said. 

Carnegie pointed to similarities between Google and her previous company Proctor & 

Gamble Australia as a sign she'd succeed in the new role. ''There are some very stark 

similarities in terms of what fundamentally underpins both organisations their reason for 

being is to improve the lives of the world's consumers. They want to do it in small but 

meaningful ways, they both talk about our employees being our most important asset and 

innovation being the lifeblood of our companies. 

''I agree that how they execute against those principles is very different. There's no doubt 

Google executes with a lot greater speed, a greater willingness to delegate authority and 

responsibility, and they pride themselves on you not needing to wear a suit to be taken 

seriously,'' she said. 

David Swan 

http://www.smh.com.au/it-pro/business-it/google-australia-chief-wants-nbn-benefits-to-flow-20131007-hv1yc.html
http://www.itwire.com/media/k2/items/cache/6820d22f39554aa00bb269d0ea666ac4_XL.jpg
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Commander announces ‘rapid’ 4G plans 

Optus reseller Commander has announced a range of new 4G business mobile phone 

plans, and will also offer three 4G-capable smartphones. 

Commander's new 'Rapid' plans use the Optus 4G network in Australia to provide service, 

and start from $25 per month, with four 4G plans available in total. 

The MVNOs (Mobile Virtual Network Operator) announced it will also sell three 4G-capable 

smartphones with the new plans, including Samsung's Galaxy S4, the LG Optimus F5 and the 

Samsung Galaxy Express. Commander's Business Director, Scott Carter, said the plans are 

competitively priced, and are available to both new and existing customers. 

 

 

 

“We enter the 4G market with a competitive range of plans to provide new and existing 

customers access to the superfast network,” he said. As well as offering the new plans with 

one of three new 4G smartphones, Commander will also sell the plans on a BYO basis. 

The entry-level Rapid 25 plan costs $25 per month, and includes ‘$350 worth of calls’, 

unlimited SMS and MMS messages, and 500MB of data. The top Rapid 60 plan costs $60 per 

month, includes unlimited calls, SMS and MMS messages and 2GB of data. 

The Commander 4G plans join similar offerings from Optus resellers Vaya and 

LiveConnected, which also sell BYO 4G plans. Telstra, despite having had 4G for two years, 

does not have any resellers, obviously wanting to keep its extensive and high margin 4G 

business for itself. 

MVNO have seen rocky times recently, with Kogan Mobile forced to leave the field 

altogether after the demise of Telstra reseller ispONE. Resellers increasing need to 

differentiate themselves on more than just price. 

David Swan 
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Telstra to provide Wi-Fi to Olympic Stadium 

Telstra has been contracted to supply Sydney’s Olympic Stadium with wireless connectivity 

for the next five years. 

Telstra has been appointed ‘exclusive technology partner for Wi-Fi and content distribution’ 

for Sydney’s Olympic stadium, currently sponsored as ANZ Stadium. 

The venue’s Wi-Fi network will be implemented in the coming months, and will be available 

to the public from the start of the next National Rugby League season, which begins in 

March 2014. 

Telstra’s Kathy-Anne McManus said that under the agreement Telstra would provide the 

stadium with a “robust and reliable solution, as well as providing the option for additional 

digital media functionality – creating a whole new experience for spectators. 

“This technology will further enhance the stadium’s reputation as one of the world’s great 

sports and entertainment venues. We’re proud to be introducing technology that will 

improve the customer experience when visiting the stadium, and ultimately allow fans to 

engage with IPTV and other online content. 

”The partnership will allow spectators 

to make greater use of mobile 

technology within the venue .Telstra 

was chosen due to our ability to 

address the unique challenges of 

providing high-density Wireless Local 

Area Network (WLAN) coverage to 

crowds in sporting venues. The Wi-Fi 

network takes full advantage of Telstra’s digital media capability.” 

She said Telstra had selected Cisco as its preferred technology supplier for its Connected 

Stadium Wi-Fi solution, which has been deployed in many sports venues around the world. 

Daryl Kerry, Managing Director of ANZ Stadium, said the stadium wanted to go beyond just 

providing Internet access for spectators and was looking to create a “truly engaging and 

memorable experience for fans. 

“We’re excited to provide a multitude of media delivery options and ways for our fans to get 

the most out of the events at the stadium. Telstra’s communications solution suits all of our 

requirements now, and provides an exciting road map of opportunities. 

“The first stage of the rollout will connect sponsor content to WiFi devices throughout the 

stadium, allowing information, announcements and video content to be displayed to fans.” 

Peter Dinham 
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… and improves Aust Post’s parcel tracking 

Telstra has entered into an agreement with Australia Post to provide the national postal 

network with machine-to-machine parcel tracking technology. 

Australia Post will introduce 26,000 hand held scanners across its postal network to improve 

parcel tracking for its customers. 

Australia Post’s Executive General Manager for Parcel and Express Services, Richard Umbers, 

said that Telstra will supply the technology, which will give customers visibility of their 

parcel as it travels through the Australia Post delivery network. 

“Australia Post is able to optimise our technology services to provide world-class parcel 

tracking. The new scanners move us closer to our goal of 100% scanning and tracking 

capabilities for parcels, improving the customer experience from end-to-end,” Umbers said. 

“This investment will support Australia Post’s growth and innovation in the digital world and 

enhance the quality, reliability and security of our services across Australia.” 

 

As part of the M2M agreement, Telstra will provide Australia Post with a technology 

framework including a locally based secure cloud service, managed IP network and Unified 

Communications. This includes access to the Telstra NextG and NextIP networks, security 

and Application Assured Networking (AAN) to support Australia Post’s Digital MailBox 

platform. 

Paul Geason, Group Managing Director, Telstra Enterprise and Government said: “With the 

huge surge in online retailers and eCommerce based industries, it’s never been more 

important to have a service of this kind in place. Australia Post is now able to provide an 

enhanced tracking ability for customers with a more reliable, efficient parcels service. 

“We have worked very closely with Australia Post and their digital team to leverage our 

technology to deliver superior tracking and monitoring. We think this technology will help 

Australia Post adapt and evolve to meet the demands of consumers well into the future.” 

Graeme Philipson 

http://telstracorpaffairs.createsend1.com/t/r-l-nwurdy-jduthdtlyu-s/
http://telstracorpaffairs.createsend1.com/t/r-l-nwurdy-jduthdtlyu-s/
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NEC Australia extends cloud offerings 

NEC Australia has launched its extended cloud portfolio, expanding its range of locally-

hosted cloud offerings. 

Best known in the past as a telecommunications supplier, NEC in Australia has been 

expanding into managed services over the past two years, a move accelerated by its May 

2012 purchase of the systems integration business of CSG. 

NEC has announced a range of cloud services to support infrastructure-as-a-

service (IaaS), platform-as-a-service (PaaS) and software-as-a-service (SaaS) 

based deployments, meeting Australian organisations’ demand for secure, 

locally-hosted cloud solutions backed up by trusted local expertise and 

support. 

Tasso Mangos, Chief Technology Officer for NEC Australia, said data sovereignty, privacy and 

security remain key concerns for local organisations considering a move to cloud-based 

solutions. “NEC Australia’s onshore provision of cloud solutions means customers can rest 

assured their data remains locally managed and supported by NEC Australia staff. 

“To further support Australian business development, NEC has selected several Australian-

owned and operated data centre partners to deliver a secure, scalable, reliable, and high-

redundancy service nationwide.” 

Mangos said NEC Australia’s Cloud Solutions portfolio offers a unique proposition to 

Australian organisations that are migrating infrastructure, applications or services to the 

cloud. “NEC Australia recognises that customers want to migrate to the cloud. Our 

experience shows that customers benefit from having a trusted partner who manages 

integration and transformation complexities, and also provides the tailored customisation 

required for a successful cloud transformation. 

“With our locally-hosted and serviced cloud, NEC provides a superior level of security and 

services across all cloud related application development, consulting and managed services. 

We understand customer needs from both the technology and business perspectives and 

can support customers cloud requirements through their entire technology lifecycle.” 

There five pillars of NEC Australia’s Cloud Solutions: transformation, infrastructure, unified 

workspace, business enablement and applications. 

Next week NEC Australia will also launch NEC Cloud Collaboration, a service that takes 

unified communications to the cloud. The company’s contact centre solutions will also be 

delivered by the cloud, with the upcoming launch of NEC Cloud Contact Centre, providing 

integrated call centre solutions in multi-site environments. 

Graeme Philipson 
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GADGETS, GEEGAWS and GIZMOS 

Gather round for Samsung's new Galaxy 

Samsung is first to the punch again, this time becoming the first smartphone maker to 

release a phone with a curved screen. 

One of the worst kept secrets in tech was confirmed this week when Samsung announced 

the Galaxy Round, the world's first smartphone with a curved OLED display. 

Samsung said the curved design allows for some new features and uses - users can access 

features of the phone even when the screen is turned off by rolling the phone, for example. 

The 'roll effect' means users can “check information such as date, time, missed call and 

battery easily when home screen is off”, Samsung said. 

But that's not all - the phone also utilises something called “the Gravity Effect” which 

creates a visual interaction 

with the screen when the 

device is tilted. The Galaxy 

Round's 5.7-inch display has a 

slight horizontal curve, sort of 

like a smiley face, and weighs 

less than the Galaxy Note 3. 

As for what's under the hood, 

the phone boasts a 5.7-inch, 

1080p HD display, runs 

Android 4.3 (with Samsung's 

Touch Wiz interface) and 

comes with 3GB RAM, a quad-core 2.3 GHz processor, 13 megapixel camera, and S Pen 

functionality. 

Rival phone maker LG is rumoured to be developing a similar curved display concept phone 

but it seems Samsung is first to market, as was the case with its Galaxy Gear smartwatch. 

Curved displays are seen to potentially be the next big innovation in smartphones as sales 

start to lag worldwide in a saturated market, but it remains to be seen if a bended display is 

enough to force customers to reach for their wallets. 

The Galaxy Round will be releasing in the “Luxury Brown” colour on October 10 in South 

Korea, for KRW1,089,000, or US$1,015. It's expected the phone will be released 

internationally eventually if it's successful in South Korea, along with more colour options. 

David Swan 
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Apple to announce new iPads this month 

Apple is set to unveil a new line of iPads at an invite-only event later this month if rumours 

are to be believed. 

Generally reliable tech news website AllThingsD reported that Apple will hold an event on 

22 October in which it will show off a thinner iPad with an A7 processor and improved 

camera capabilities. The website cited “people familiar with Apple's plans.” 

Apple is also expected to release an upgraded version of the iPad mini, possibly with a 

Retina display and an A7 processor to boot. 

AllThingsD also noted Apple’s Town Hall Auditorium in Cupertino and the Yerba Buena 

Center for the Arts in San Francisco as the two most likely locations for the launch event. 

The iPad was last refreshed in November 2012. 

Apple is looking for momentum after a quieter than usual iPhone 5s and 5c launch last 

month that saw subdued queues for the devices, and US carriers already cutting the price of 

the colourful iPhone 5c. 

The new iPads are sure to be a big deal, however, with new sales data showing tablets are 

now an 'unstoppable force' down under. 

David Swan 

Leap Motion leaps into Aussie stores 

A couple of months after its online launch the 3D gesture control device Leap Motion has 

officially launched in Australia this week in Dick Smith stores. 

The Leap Motion controller is a USB device developed by Leap Motion Inc that can best be 

described as Microsoft's Kinect for your computer. It's compatible with either PC or Mac and 

allows users to control their computers using hand and fingers as input, as opposed to the 

traditional mouse. 

The device comes equipped with a camera that can 

track a user's hands and 10 individual fingers in 3D 

space, with an accuracy to 1/100 of a millimetre. It 

tracks user's movements by snapping at 290 frames 

per second. 

According to the company the Leap Motion is 200 

times more accurate than other motion control 

cameras currently on the market, although it 

received somewhat mixed reviews upon its initial 

release. 
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Leap Motion president and COO Andy Miller said in a statement that Dick Smith was an ideal 

channel because of the number of stores across Australia and the presence it has online. 

“It's also an ideal place for even more people to experience the magic of using just their 

hands in the air to play, learn and create on their computers,” he said. 

Leap Motion has already partnered with HP and Asus, both of which are expected to 

announce computers with Leap Motion technology built in later this year. 

The device was previously only available through Leap Motion's website for $104.99 plus 

$32.99 for shipping, but Dick Smith is now offering it for Aussies instore and online for 

$129.95. 

David Swan 

Tablets gaining traction in workplace use 

There’s an increasing use of tablets in the workplace and it's contributing to a change in 

the way people work and having a noticeable impact on the enterprise. 

Analyst firm Ovum, in its latest research report, reveals that tablets are ever more prevalent 

in the workplace, and while they are not usually a replacement for a desktop or laptop, 

Ovum says their capabilities do provide opportunities for organisations to update and 

change their business processes. 

As the market for tablets grows, Ovum says that usage of the devices is contributing to a 

change in the way people work and having a noticeable impact on the enterprise – “whether 

through corporate provisioning or ‘bring your own device’ (BYOD), fast increasing numbers 

of tablets are being used to access corporate data and applications.” 

Richard Absalom, Ovum analyst for Consumer Impact Technology and author of the report 

said: “Coupled with imaginative thinking around how mobile apps could provide new or 

improved processes in specific roles, tablet deployments have the potential to change the 

way that businesses operate.  

“The primary challenge for the enterprise is to turn tablet usage into a genuinely 

transformative deployment, taking into account but not just reacting to demand from 

employees that are bringing their own tablet or want to be provided with one.” 

Ovum’s multi-market employee survey, conducted in the second quarter this year, found 

that 17.6% of employees had already been provided with a tablet by their employer, up 

from 12.5% in 2012.  

Of respondents that owned a personal tablet, 69.7% used that device at work, and the 

number of personal tablet owners increased from 28.4% in 2012 to 44.5% in 2013. “Given 

this growth, a fast increasing number of personally owned tablets are also being used at 

work,” Absalom said. 
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“Even given the immaturity of the platform, tablet usage is fast becoming common practice 

in the enterprise, whether through BYOD or corporate provisioning,” according to Absalom.  

“Although increasing numbers of employees are being provided with a tablet by their 

employer, the primary route for tablets into the enterprise is through the 

consumer/employee channel. Almost 70% of employees who personally own a tablet use 

them for work.” 

Absalom has a suggestion for employers: “The first step to a successful tablet deployment is 

to understand employee behaviour and activity. Employees are using multiple devices to 

access corporate data and content, and any tablet or mobility strategy must be set in this 

context.” 

According to Absalom, providing access to corporate data and applications should not come 

at the expense of data security, but it is also vital that a secure solution does not come at 

the expense of user experience. 

“Doing so can ultimately be counterproductive as it turns users off from using the approved 

device or application and leads to them finding their own way of working – one of the 

primary drivers of BYOD in the first place.” 

“Whatever strategy an enterprise opts for, given the fast pace of change in the market and 

an environment where employees are using personally owned tablets regardless of their 

employer’s official IT policy, generating ROI ultimately depends on getting deployments up 

and running quickly and understanding what does and does not work,” Absalom concluded. 

Peter Dinham 

Razer’s fine blade 

Dedicated gaming company Razer has released the world’s thinnest gaming notebook – 

less than 17mm thick – bulked up by Intel’s 4th generation i7 processor and nVIDIA’s 

scorching GeForce graphics. 

After you tone down the Chief Gamer and CEO of the Razer Group, Min-Liang Tan’s seriously 

driven enthusiasm for the product what you see is one of the best 14” notebooks ever made 

– equally at home – or in a corporate boardroom making a style statement. 

You need to understand Razers pedigree. Razer has become, over the past seven years, 

perhaps the world’s leading brand in gaming hardware. Min-Liang Tan is a respected gamer 

and I suspect a closet businessperson who has shaped Razer’s success. “Razer is for gamers, 

by gamers,” he says. 

It made its mark with mice, keyboards, headphones and controllers for the PC gamer – a 

market that is steadily growing and expected to surpass console games – Xbox and 

PlayStation – by 2015. 
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Its unique design signature, a 

cool logo – that gamers like to 

tattoo, and the degree of 

human engineering 

(ergonomics does not begin to 

describe the process) have led 

to success and market 

leadership in a crowed gamers 

market. 

Back to the Blade – serious 

power tucked into an ultra-thin 

notebook format – with few perceptible compromises. 

Let’s look at the technical specs (vitally important to gamers) 

 Processor: Intel Core i7-4702HQ Quad Core, Hyper threaded, 2.2GHz / 3.2GHz 

(Base/Turbo) 

 Chipset: Mobile Intel PCHM 8 series chipset, HM87 

 Memory: 8GB DDR3L-1600MHz RAM 

 Graphics and Video: Intel HD4600 (for general use) and nVIDIA GeForce GTX 765M, 

2GB GDDR5 VRAM 

 Display: 14.0” HD+, 16:9 Ratio, 1600x900 

 Storage: 128GB / 256GB / 512GB SATA III SSD 

 Power: Built-in 70Wh rechargeable lithium-ion polymer battery 

 Built-in HD webcam (1.3MP), stereo speakers, backlit anti-ghosting keyboard, 3.5mm 

microphone/headphone port, 3x USB 3.0 ports, HDMI 1.4a, Dolby Home Theatre v4 

7.1 Codec support (via HDMI). Note there is no Ethernet port – if you want to plug it 

into a wired LAN you will need a USB adaptor, 

 Communications: Killer Wireless-N 1202 (802.11a/b/g/n), Bluetooth 4.0) 

 Weight: 1.88kg – milled aluminium chassis 

 Operating System:    Windows 8 (64-Bit) 

It is also Razer Synapse enabled, storing all gaming preferences, custom settings, and Razer 

add-ons in the cloud eliminating reconfiguring your PC. 

At $2,699 it is at the top end of the scale – but the power and quality of the milled 

aluminium construction make the price extremely fair. 

Ray Shaw 
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RECRUITMENT and APPOINTMENTS 

IT executive demand – the best of a bad lot 

Employment demand for executives in Australia continued to slide across all business 

sectors, but the latest figures for September show that the IT sector held up better than 

most, with a drop off in demand of 6% compared to the overall loss of 13%. 

The EL Consult Index published this week revealed that the ‘euphoria’ in some quarters that 

accompanied the Coalition victory in the federal election has ended sharply, “as business 

continues to cut back on executive positions in tight and unpredictable economic 

conditions.” 

EL said its Index lost 13% in September, resuming the downward trend that has been in 

evidence for most of 2013, and following on a “surprise and substantial gain that occurred in 

August on the eve of the Federal elections”. 

Grant Montgomery, Managing Director of the executive search firm, said the loss in 

September leaves the Index at “historically low levels.” But he noted, however that the 

Information Technology index lost 6% in September, “producing the best result out of all the 

sectors on a percentage basis although coming from a far smaller base.” 

According to Montgomery the result in the IT sector is likely to be an anomaly given the 

losses in other parts of the market and “no macro signals that the IT market is improving.” 

Across the IT sector nationally, EL found that Victoria, Western Australia and the ACT 

recorded positive results in September, “buttressing the overall index despite losses in New 

South Wales.” 

Commenting on the Index, post-election, for September across all business and industry 

sectors, Montgomery said “the very positive polls created a sense of euphoria within the 

business community that things would now improve with a restoration in investment and 

consumer spending.” 

But Montgomery sounded a note of caution: “Of course the reality is that a turnaround from 

a downward trend that began in early February is unlikely to improve overnight and 

employers must continue to monitor costs and plan carefully. 

“There is hope that the Coalition will be more efficient managers of the economy and will 

get the ‘big picture’ settings of the economy right but it will take time for this to filter down 

and generate more confidence for both business managers and consumers to invest and 

spend more. 

“Ultimately the real economic energy for Australia is going to come from consumers and 

their confidence will take some time to improve. 
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“Consumer spending is still in the doldrums with Australian Bureau of Statistics figures 

showing that growth in retail spending is less than the CPI meaning it is going backwards. 

“Similarly this index is showing there is still some substantial unemployment in middle 

Australia and it is getting worse,” Montgomery said. 

Peter Dinham 

Mansfield joins Guavas advisory board 

Former Optus founding CEO and non-executive chairman of Telstra, Bob Mansfield, has 

joined the industry advisory board of US big data analytics vendor Guavus. 

Guavus founder, Anukool Lakhina, said the Asia Pacific region, “with its embrace of mobile, 

its economic success and bright future, is hugely important to Guavus” and he said 

Mansfield  would contribute substantially as the company expanded its investment and 

operations across Asia and Australia.  

“I am extremely honoured to welcome Bob Mansfield to our 

Industry Advisory Board. With his deep experience in Australia and 

Asia Pacific, Bob brings a valuable depth of industry expertise and 

internationalism to Guavus.” 

Commenting on his appointment to the Guavus advisory board, 

Mansfield said “Australia and the whole of Asia Pacific are seeing 

such rapid growth and adoption of digital and mobile technologies. 

The mobilisation of payments, advertising and commerce are 

changing the dynamics of business and how people live, work and 

play.  

“I’m very excited to be advising Guavus on how we can best 

understand and be a part of these changes using data as the key.” 

Peter Dinham 

Replicon sets up regional hub in Sydney 

Global cloud time tracking applications vendor Replicon has opened its first Australian 

office as it looks to expand its business y in the Asia Pacific region. 

This week Replicon announced the opening of its new North Sydney office and the 

appointment of former CA Technologies executive, John Kearney, to head up its Australian 

sales operations. 

The office will be initially staffed with four employees, with projections to double in size 

annually, and Kearney says the Australian operation will focus on sales and marketing 
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support for the region, and will be “uniquely positioned to identify business trends and 

product requirements within Australia, New Zealand and the Asia Pacific region.” 

Replicon says the company currently services more than 200 customers in the region, from 

companies with fewer than 50 employees to large enterprises.  

”Across industries and across the globe, the need for 

effective cloud time tracking has never been greater,” 

Kearney said. “This demand, along with the region's growing 

appeal to businesses, presents a unique opportunity for 

Replicon to reach new customers. At the same time, the 

office brings us closer to our established customers in the 

region, enabling us to deliver more personalised service.”  

“As the sixth global Replicon hub, our Sydney office is a 

strategic move to cultivate an ecosystem of sales 

representatives and marketing experts in support of our 

valued customers in a fast-growing region,” said Jon Kondo, 

chief revenue officer at Replicon.  

“This is an exciting time for Replicon as we continue to broaden and deepen our global 

market presence.” 

Peter Dinham 

HootSuite hires Mandel from Yahoo! 

Relationship management platform provider HootSuite has appointed Ken Mandel as 

managing director for Asia Pacific. 

”Ken's 20 years of leadership experience in the region adds tremendous value to our current 

expansion as the world's leading social 

relationship platform,” said CEO Ryan Holmes. 

“He is a skilled business leader with passion 

about the convergence of marketing and 

technology. His insights will help push 

widespread enterprise adoption of HootSuite 

across the Asia Pacific region and I am pleased 

to welcome him to our executive team.” 

Mandel joins HootSuite from Salesforce.com 

where he was managing director of its 

Marketing Cloud operation in APAC. 
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He held a senior regional role at Buddy Media until it was acquired by Salesforce.com. 

Mandel's previous positions include regional vice president of APAC for Yahoo!, CEO of APAC 

for Neo@Ogilvy, and a senior role at digital agency XM. 

“I'm thrilled to join HootSuite at this time of incredible growth,” said Mandel. 

“With our current momentum and global expansion plans the APAC market holds 

tremendous unlocked potential in the enterprise business sphere. I look forward to building 

a strong regional team and enhancing HootSuite's presence in APAC.” 

Stephen Withers 

HDS hires Porteous for managed service 

delivery 

Hitachi Data Systems (HDS) has appointed Bill Porteous as national client services 

manager for managed services delivery 

“The managed services space is a major focus for us and Bill's depth of experience in this 

field will help us to work closer with our customers and partners to provide quality cloud 

services and support,” said H DS services director for Australia and New Zealand John Wiggs. 

”As organisations are recognising the 

benefits of new IT delivery models, Bill 

will ensure our customers and MSP 

partners have the Hitachi products and 

services that can help them differentiate 

their cloud and IaaS solutions.” 

Porteous joins Hitachi Data Systems from 

Vodafone Hutchison Australia, where he 

held positions including head of 

enterprise IT and head of outsource 

strategy and governance.  

He previously held senior management 

roles at EDS in Australia and New 

Zealand and IBM GSA in the United Kingdom. 

Porteous said “I'm looking forward to applying my experience in the Australian managed 

services sector to extend our reach into Australia's growing and competitive services space. 

“I want to work with customers and partners to create some business-changing solutions 

that help them innovate and advance Australian business.” 

Stephen Withers 
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Imperva takes on IBMer to head up sales 

Enterprise security vendor Imperva has boosted its sales team with the appointment of a 

15-year veteran to head up its Pacific sales operation in Australia. 

Jason Burn joins Imperva from IBM’s Security Solutions Division to take up an appointment 

as Regional Sales Director for the Pacific following a 15-year career in senior management 

roles primarily in the Information Security sector. 

Imperva Vice President, Asia Pacific & Japan, Stree Naidu, said Burn’s appointment created a 

“high-value outcomes for our clients and partners within the region.”  

“He has a tremendous track record in strategically translating market opportunities into 

business growth. It is these leadership values that we warmly welcome.” 

Naidu said at IBM Burn had been 

“instrumental in the establishment 

and development of a new Software 

Division, channel partner 

programme, and bottom line 

accountability for security product 

and services sales in Australia and 

New Zealand.” 

He said Burn will oversee the Pacific 

team and its partner network to 

further implement Imperva's data 

centre security solutions and to “help 

maintain its growth in the region.” 

Burn’s predecessor as Regional Sales Director, Kane Lightowler has been appointed to the 

newly created role of Director of Strategic Accounts - Asia Pacific and Japan. He is now 

based in Singapore. 

Imperva also announced the appointment of Steve McDonald as Regional Sales Manager for 

the Southern Region, based in the company's Melbourne office.  

McDonald, who will report to Burn, moves to Imperva from HP where he was Sales Manager 

Enterprise Products. 

Peter Dinham 

 


